
MUSEUMS AND INTANGIBLE CULTURAL 
HERITAGE: OPPORTUNITIES

Why is safeguarding intangible cultural heritage valuable for museums?  
And why are museums valuable for the safeguarding of intangible cultural heritage? 

SOCIAL RELEVANCE

Intangible cultural heritage can help muse-
ums in activating or intensifying their social 
relevance, while it in turn may contribute to 
the viability of ICH in a changing society. As a 
living heritage, ICH is part of the everyday 
lives of people. Museums too often are not. 
One way to bridge gaps between the museum 
and the larger society can be to work with 
heritage communities and practitioners. The 
authority and trustworthiness of a museum, 
in turn, may benefit undervalued or endan-
gered ICH and contribute to its safeguarding.

PARTICIPATION

The participatory approach in ICH offers an 
opportunity for museums that wish to act 
more participatory and community-oriented. 
In an attempt to work (more) participatory, 
museums often look for possibilities for con-
nection relating to the heritage they preserve. 
Intangible cultural heritage practices are 
deeply participatory: indeed, it is all about the 
people who embody and practice and relate to 
this living heritage. Hence, without having to 
invent new practices, any museum that coop-
erates with ICH communities and practitioners 
also enters into the process of participation.

SUSTAINABLE DEVELOPMENT

Sustainable development is a shared chal-
lenge ànd opportunity for museums and 
intangible cultural heritage. A museum that 
wishes to contribute to climate action, 
reduced inequalities, education for all, or any 
other issue relating to sustainability, will find 
ICH to be a treasure trove of approaches and 
experiences. Enhancing for example tradi-
tional skills, local production and economies, 
social practices and festivities, knowledge on 
cultivating the land or water management, 
and so forth … Intangible cultural heritage 
thus provides a shared framework for relevant 
activities, advocacy, and social innovation.

SUSTAINABLE CULTURAL ENTREPRENEURSHIP

Cultural entrepreneurship is a durable, respon-
sible, and community - sensitive approach to 
entrepreneurship. Its objective is to share cul-
tural heritage widely and keep ICH vibrant 
and relevant for future generations. New 
business approaches enable cultural entre-
preneurship. Whether it is a traditional craft 
that finds a new workplace, or maybe a new 
application in the collaboration with the 
museum, or a new product for the museum 
shop based on an innovative co-creation with 
an ICH community, ICH provides countless 
opportunities to be entrepreneurial.
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